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GOOD PRACTICES

small, mediums=sized and large
enterprlses
based on applications from companies to the

"Competition for the implementation of the
#2hAfamily campaign”

Your Company
would you like to

get involved In the
Campaign?

Out of Ideas?
Don't know how to celebrate?

You will find inspiration in this
material!

#wellbeing #EmployerBranding

2godzinydlarodziny.pl | 2h4family.com | #2h4family #human
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59 COUNTRIES

= 1/3 COUNTRIES IN THE WORLD

THOUSANDS

OF COMPANIES WORLDWIDE

MILLIONS

OF EMPLOYEES
11 EDITIONS

TOP10

BENEFIT IN THE OPINION
OF EMPLOYEES r



STARTER PACK

%% % Make use of our
ready-made solutions!




THE ACTION IS FREE!
HOW TO PREPARE AN ACTION IN THE COMPANY? fI

humanites

(/) STEP 1 (E)) STEP 2 () STEP 3

Notify the Board, We will provide you with materials, Invite your employees to join
HR&CSR departments graphics with ideas on ' the action, inspire them to spend
REGISTER YOUR COM PAN how to celebrate #2h4family time at home and at wo_rk
at: 2h4family.com | FOR COMMUNICATION BETWEEN the generations!
e o g o e e g WITH EMPLOYEES CAMPAIGN HAS

| - The campaign has a different A DIFFERENT THEME
(1) Bty oo st heme each year EACH YEAR

*The shortening of time is not mandatory, but more than 95%
of participating companies do it. Ask us how other large
manufacturing or service companies do it

(7)) SPREAD THE WORD (%) ADDITIONALLY Q) sTEP 4¢ @,
How you celebrated 2h4family Encourage your team Celebrate arounf N o
s Q ' TO PARTICIPATE IN < ’ MAY 15

Create rituals of closeness

PARTICIPATE IN THE
THE #2024 MOTTO
COMPETITION Wy% COMPETITION! 0 be closer persono-erson



WITH PASSIONS ACROSS
GENERATIONS!

Each year, we invite you to build
familiarity around a different theme!

Ve~ communication and ideas
mezowext— ground the theme!

AWIL, And you create action

This year's #2h4dfamily #2h4human campaign
could be the perfect opportunity to find out
what your Employees are passionate about!




w

TRICKS & TIPS ‘Giking el

DLA CZEOWIEKA

l.e. the simplest things your company can (but does not have to) do

Reduce working time for employees by offer the Chairman, Managing

2 hours! @ Director or other Very Important

At least on one day of the year, e.g. 15 May, Person of your Company to pass

International Day of Families, or on another on kind words to the employees.

date of your choice. For starters-) It could simply be an email to all Male
and Female Employees, encouraging

*The shortening of time is not mandatory, but more than 95% i

ol—particip;tinggcorr;[panies dc: it. Ask ltJS )rllow :)ther Iatrge > them to take care Of Important

manufacturing or service companies do it relatiOnShipS.

spread the word on your social media! consider whether you would like

| . .
#2h4family #EmployerBranding A to try it in the next edition

r(;@%‘i #wellbeing #2h4human =VT- SOMETHING MORE!

Encourage your other branches, business
partners, customers to participate....

2h4family.com
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USE READY-MADE OPTIONS:

We provide materials, inspirationtexts We organise themed competitions with
valuable prizes! You "just" invite your
Team to them!

graphics in open files so that you can
use them to create communication with

Employees.
X#mpomhmy \ 7565
pow.m.smymm’ N... Each year, we reward
KONKURS gdzie ylkag) S b 1
ity s e | the teams from the
el s | companies that put
. - ( 91/1( E ) =28 | the most heart into
Wg invite well-known people to join the S fisg o | the campaign and the
action: people of science, culture, art, Ybing ot ssiovemy 055 i employees who come
sport... This year they will tell us about ST M ma s up with the motto for
thelr paSSIOnS! tych relacji! - AndrzeJSeweryn. the fO”OWIng year|

2h4family.com
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USE OUR ASK ME CARDS:

A GENERATIONAL GAME
AT HOME AND AT WORK.

Questions teach curiosity, cooperation,
listening. The game develops empathetic
attitudes and fosters intergenerational
iIntegration both at work and at home.

.l humanites

2h4family.com
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SOMETHING MORE

By using our experience
and materials, you can add
just a little from yourself!
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CONTESTS WITH PRIZES

competition: Create a family postcard
around this year's motto

* 15 MAJA - MIEDZYNARODOWY DZIEN RODZIN Q F G
f\ :

a DLA RODZINY

'i

TEMAT PRZEWODNI VIII EDYC)I:

MALE | DUZE RODZINNE PODROZE

2CLO0S SWOJA RODZINNA POCZTOWKE

Zwigzang z tematem przewodnim akcji! "Made | duze Rodzinne podroze”

Kazdy Pracownik, ktory zglosi do konkursu swojg pocztowke otrzyma
.2 godziny dla Rodziny"

zostang dodatkowo nagrodzone!

Wsréd nagrod miedzy innymi: Bilet do Energylandii, Magicznych Ogrodow i inne!

QFG =

QUALITY FOOD GROUP

Inspiration comes from the company:

2h4family.com
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CONTESTS WITH PRIZES

f

competition: Prepare a dish linked to a film title, send a photo
of the dish and present it with description

JInspiracja do zrobienia zdjecia zwiazanego z gotowaniem,
ktore nawigzywatoby do tematyki fiimowej byt dla nas film
,Sniadanie u Tiffaniego”, a moze bardziej konkretnie
to sam tytut tego dzieta. Wszystkie produkty zostaty
przygotowane samodzielnie, zwlaszcza croissanty wysztly
pysznie. Do zabawy zachecitam corke, ktora zajeta sie
rowniez scenografig, rekwizytami i wykonaniem zdjecia."

Inspiration comes from the company:

Przesytam zdjecie przygotowane] przez ze mnie
japonskiej zupy Ramen. Do jej ugotowania zainspirowat
mnie film pt. ,Ramen. Smak wspomnien”, w ktérym
historia miodego kucharza z Japonii, stanowi
nierozerwalng catos¢ z przygotowywanymi przez niego
potrawami, a gtowna z nich jest wtasnie orientalna zupa
Ramen, krzepiaca ciato | dusze:-)"

TAURON

,Przygotowany przeze mnie positek (deser) nawigzuje do filmu ,,Niebo
w gebie”. Dlaczego witasnie ten film? Bohaterka filmu, szefowa kuchni
gotuje dla samego prezydenta Francji, a jej niezwykie potrawy, trafiaja
nie tylko do podniebienia, ale i do serca prezydenta. Tak tez jest
wiasnie z moim deserem. Mocno zapada w pamieC. Krucha beza,
a w srodku stodkie lekkie nadzienie sSmietanowe, przetamane
soczystymi sezonowymi owocami. Uwielbiam rozpieszcza¢ moja
rodzine, dlatego od czasu do czasu serwuje im cos pysznego. Maz
ostatnio sam nawet powiedziat, ze ten deser to niebo w gebie:-)"

iies

2h4family.com
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competition: My pet in my eyeso

9
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inspiration comes from the company: @1gnlfy

2h4family.com
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CONTESTS WITH PRIZES

Three different competitions for different age groups

humanites

UJECIE] MLODsSZE DZIECI W AK UIECIE Il STARSZE DZIECI NA PLA UJECIE 11l BPOROSERNA

.,_w&',?(.ﬁ; ™

—> Zotoczenia filmow jakie najchetniej ogladaja, jakie moga
polecic do obejrzenia w gronie rodzinnym: (ankiety)

3 KATEGORIE: MUST WATCH, POLECAM, WYROZNAM
[FIRMOWY RANKING]

— Praca plastyczna (przer/ana Formularzem.) — Praca plastyczna lub tekstowa (przectana formularzem.)

‘Mdj ulubiony bohater z filmu/bajki” Mj ulubiony b"[‘“t‘f" 2 filmow rodzinnych”
[DZIECI DO 5 ROKY 2YCIA] [DZIECI POWYZE] 5 (AT]

inspiration comes from the company: @VEOUA

2h4family.com
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CONTESTS WITH PRIZES

other competition ideas:

n Document family passions: photo competition

n Answer the question from the ASK ME cards

n Review your favourite film to watch with the family
n Break the record for kilometres travelled by bike

n Take a photo while enjoying a family moment

inspirations come from: o KGHM N E T I A intrum AMI|S

POLSKA MIEDZ

2h4family.com


https://2godzinydlarodziny.pl/

GIFTS | PRIZES

give something back to your employees!

We suggest that the rewards should be of a nature to
encourage deeper relationships with other people.

What could it be?

— = ASK ME game designed to be played with close
© friends - you can learn more about them :)

‘; 3 rhs '.ﬁ.,
L :.'-. . \

themed gifts When the edition's slogan was
'‘generational film club’, employees received,
for example, gift cards for joint ‘family cinema
S Cc r e e on streami® platforms.

Inspirations come from participating companies

ol

NAanies

tickets or vouchers for family attractions,
e.g. Energylandig Aquapark, Escape Room.

a sports gift: bicycle, roller skates, gym
or swimmingpool pass, etc.

corporate gadgets:. mugs, pens, notebooks,
T-shirts....

2godzinydlarodziny.pl
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YOUR IDEAS FOR COMPETITIONS:

E
Remember, this year's slogan is: WITH PASSIONS THROUGH THE AGES! gnummnnv &
DLA CZEOWIEKA




MORE ADVANCED IDEAS

~ Family and corporate events:
== picnics, games, gatherings,
workshops, charity events

v
%
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COMPANY EVENTS %

for employees and their families FAMILY
OUTDOOR GAME

“‘ O‘-‘N“‘

inspiration comes from the company: {DHLER

2h4family.com
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COMPANY EVENTS

for employees and their families

humanites

Inspiration comes from the company:.

2h4family.com
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COMPANY EVENTS

for employees and their families MEETING
WITH FAMOUS
ATHLETES

humanites

2h4family.com
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ONLINE EVENTS | HE oh
WITH EXPERTS

for employees and their families

workshop

sports activities"Don't lose your shape, exercise
"Shoot cinema films with your own phone"

from home!" (during the pandemic period)

webinar on adult communication with children

cooking workshops
(open to the public)

webinar for parents with aPositive Discipline laughteryoga workshops
and Nonviolent Communication educator

reading stories to children

A INAlC BurdaMedi v p S
Inspirations come from: A|M’S ':_:) olska intrum ©1g' |
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PRO PUBLICO BONO <

.
J\-? humanites
Let your Company —
d O a g 00 d d eg d | m..::;z:?’:..":::tm"-:;r::,::;-.t:&:":::.::.:ﬁ:::m:r_m
Aa li TT
56 1i Yy
Be N oY)
Ir Kk KX
re Nn Ly
: .. Aa MM Uy
Doing a picnic (or other event)?”Support local Ee HH LU
entrepreneurs! €e Oo T
AKOK Mn bb
Organise a collection of needed items for the 33 Pp Tols
animal shelter Uu Cc A5

Preparing action materials? Make sure they are
Inclusive!

SKGHM S0 intrum ©ignify

A
=
POLSKA MIEDZ ﬁ!%

Inspirations come from:

2h4family.com
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PRO PUBLICO BONO O

Do Something Spectacularly Good!

:Iy humanites

One of the participating companies addressed
the issue of foster parenting.

Kampania spoleczna na rzecz rodzinnej pieczy zastepczej ,Miedi Rodzine”

It organises, among others:

psychological counselling

charity events

training in parenting skills

Inspiration comes from the company: c KGH Mz

HHHHHHHHHH

2h4family.com
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STRENGTHENING 2 i
RELATIONSHIPS

Motivate those employed to take care of
relationships inside and outside the company

Remi nd empl oyees of an 1 mphathRl@Edgy®&shol i day (e. g. Mot her ®s
and design egreeting cards for them

Encourage your employees to spend time with their families.
Hold acompetitionto document this!

Put up acompliments boxin your company é)\;

PROFESJA

Inspirations come from: A|M ’ S \' VANlTYSTYLE intrum @igrf




EVEN MORE IDEAS!

== ORIGINALLY AND HOLISTICALLY

w
W
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ORIGINALLY'

f Bu rd aMedia
*h I L ¥ 4 ["» | o (O

D

n The company organised a campaign to include its

readers in the 2h4family action.

mojeGotowanie pi

SERWIS INTERNETOWY

NATIONAL
GEOGRAPHIC

POLSKA

WWW. NATIONAL-GEOGRAPHIC.PL

LLLE

recipes for cooking together

iIdeas for joint sightseeing trips

proper relationship communication

f

humanites

Wlasciwa komunikacja moze ocalic¢ zwiazek.
Jak rozmawiac?

MOZE
POCZEKAC

N S AAL

Zwiedzanie Polski to ich rodzinna pasja. Zdradzajg swoje
ulubione miejsca w kraju

.....

oooooo

2h4family.com
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ORIGINALLY! & il

MmNk Muzeum Narodowe w Krakowle

N 14 (’
= Muzeum Narodowe w Krakowie Dierze udzat w obxhogach
Miedzynarogowego Dnia ROGZINY | organzowane| przez Fundacia
MU Z E UM Humantes akc)l . Dwie Godziny dia Rodzny”
NARODOWE Z 1e¢j okazji mamy Gia Was make ogloszenie od dr had. tukasza Gamta - Z-Cy
W KRAKOWIE Dyrektora ds. Strategii, Rozwoju | Komunikac) &

n On 15 May, museum staff were able to go home two hours
early to spend time with their families.

n However, the institution did not close during this time!
Managers bravely took on the role of museum guides and

showed visitors around :)

n An idea worth imitating - for managers to be in touch with the
reality of their subordinates all the time.

2h4family.com
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ORIGINALLY' B

. ¥ g JLAVIE .,
. r ‘ i :' ".‘f“ :
ZAKEAD L e 1{; f”,',. [/ 7
WYTWORCZY J * \ "t _ AL S
APARATOW A A

ELEKTRYCZNYCH

n The company has published a board game 'Discover
Pomerania with us', which brings information about the region.
n It was given to all employees.

-

~ Ly
“Pp® popeceves

2h4family.com
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ORIGINALLY' S
KGHM

POLSKA MIEDZ

n The company ran a very extensive campaign around the
#2h4tamily campaign.

n One of its elements was a 'Copper and Friends' brochure
containing a comic strip, children's games and materials
for the integration of the Ukrainian community.

humanites

Tuy daic Wardse i..w’.uy'.-. ld.'f. seasnisg Al Tela
oddwal Fy > :nnl-, = Widniak. 2 peralotdo Peomaz ¢ deog

do doeve daieci -ucmwmb, b}hv s pdage o wga na Urainie
(hasals oig e w s Rode & Basi Tu.-pu.:. ng ooy chlopuiac

Matecis 34 = sim zaproyjataid, dy bodui ad to gotowy. Y -
A nisvet siuczyt 30 klins svrobéw po shravoks - bedue
e o walyazeé cicryaty wak

S

Moteche te2 prawit e
radofd | podzielé 3q 2 mim Swairni zabawipani

Komiks ,Dwie Godziny dla Rodzimy Miedziakiw” -

2h4family.com
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HOLISTICALLY

AIMIS

Several months of action by 53 branches worldwide

n May and June - events organised by the Family Friendly Poland group
n Mid-May - end of June - employed people used #2h4family. Employees

13

1D 1D

were rewarded with company goodies for documenting this time.

15 May - webinar for parents with Positive Discipline and Nonviolent
Communication educator Justyna Brzozak

on the occasion of Mother's and Father's Day, the company gave
employees electronic family cards

June - a series of online cooking workshops for children

on the occasion of Children's Day, a "recommendation" for employees on
how to spend time with children

2h4family.com



