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What is the Jirecfion
of thefuture world ?
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‘ How happy is average huwhfoday? -



According to WHO mental and emotional
healthbecometheleading challenge of the
westernsociaties WHO estimatesthe

current lossesassociateawith that areafor
3-4% of GDP.
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Whowill take responsibility

for supporting human
in the digital world?
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Why does it matter to YOU ?

Harvard °

Business
Review -

THE VALUE OF
HAPPINESS

H
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The value of happiness for business (ﬂll"i\liﬂ% employee)

V' 16 % productivity increase
V' 32% higher engagement
V' 46% higher job satisfaction

V 132% lower susceptibility to burnout

Source: Greichen Spreitzer and Christine Porath, Creating Sustainable Performance, Harvard Business Review 2012
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http://subscribe.hbr.org/
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QOur W

"It takesa wholevillage
toraiseonechildé



Our HOW

The media
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It takesa wholevillage to raiseoneehild

Q}ﬂm@}!&ﬁﬁ Source: N Zofia Dzik Fundacja Humanites
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Understaith ;5‘

Develoyourself todevelomthers
One life in different roles

Source: N Zofia Dzik Fundacja Humanites
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Our WHAT

Integral leadership

Tonoursfor Family Sp-jne Przyw-dz:
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LeadershipA\cademy Day of PositivNews
for Education
humanites
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One thing always leads to another.
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Business askey power
of thesocialchangé



FOR FAMILY

Two Hoursf or Fami | yé
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10 000 managers
from 70 countries were asked:

What is the mostimportant value
inyourl i f e ?o0

g I h umanites Source: Stan Slap, Burry your heart in the conference room






The same group of the people
was asked.:

What is the mostendangeredvalue? o
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International Social
Campaign of Humanites
Foundation

FOR FAMILY

In 1993, the UN General Assembly decided in a resolution (A/RES/A7/237) that 15
May of every year should be observed as The International Day of Families. This
day provides an opportunity to promote awareness of issues relating to families
and to increase the knowledge of the social, economic and demographic processes
affecting families.

Our Foundation invented the Af'wo Hours for F a mi Caggaign around this date,
with the intention to promote it, bring people closer, make them more aware of
what it really takes to build the good relationships! The campaing is done through
emloyers in support of good work-life integration. The Employers joining our
Campaign every year on 15th of May inspire their employees to quality time with

their families and grant them with symbolic T\WO HOURS OFF!!

humanites


http://www.un.org/en/ga/search/view_doc.asp?symbol=A/RES/47/237
http://www.un.org/en/ga/search/view_doc.asp?symbol=A/RES/47/237
http://www.un.org/en/ga/search/view_doc.asp?symbol=A/RES/47/237
http://www.un.org/en/ga/search/view_doc.asp?symbol=A/RES/47/237

How does it work?
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What is the impact?
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We are Iin the media
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In the period of 15.04 - 6.05.2017, the media published
nearly 300 materials devoted to the issue of Two Hours for
Family.



Previous editions

wm&;\ generationy fal
J

2012 2013 2014
"What is Family for "School memories "Every generation is
you " through generations” a dream”
2015 2016 2017
"Memories connect "Music and oCooking on
generations" generations" family plan”
From year to year, the number of organizations participating in the action is
growing. Small and large corporations also huge capital companies are

joining. There are representatives of almost every industry. Schools, non-profit
organizations and government ministries also participate in the action. In 2017 g

we crossed the borders of Poland.
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Our brand

gl humanices

15 MAJA — MIEDZYNARODOWY DZIEN RODZIN

d humanites

TEMAT PRZEWODN

NANIE NA RO

> WEIDZ NA WWW.MAMRODZINE.PL
> IGEOS SWOJA ORGANIZACJE DO 15.05.2017
> WEZ UDZIAL W KONKURSIE

% + DO WYGRANIA RODZINNY WEEKEND

WHTEUBUKQVINA




2018
VIl edition
AGames and Fun
through Generations”

% What is your

FOR THE FAMILY favourite dish?
N What is the favourite food

b of your close ones:
children, parents, grandparents?

FOR THE FAMILY

“ Mj““es‘ humanites.pl | mamrodzine.pl
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They are already with
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and many, many more!!!
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